w

||

w

16.
17.
18.

19.

20.

SECTION C — (3 x 10 = 30 marks)

Answer any THREE questin.ns.

Discuss the functions of marketing.

Fensudiiciler Lisnllaamer allaumrd.

What are the bases of market segmentation?
FhangLl LISITed 6 <o)iq LILIenL &6 ILITena?

Enumerate various stages of product life cycle.
Gummeflen euripey sLpmlublen Lig Hlenaaanar aflend@s.
What are the factors that determines the price of a
product?

e@m Gummefler eflaneeaw Hlramis@n  smrentlser
wireneu? '

Discuss the objectives of E-marketing. What are
its benefits?

Wenergm shanguiiena afleurd), DIGET  LILIGTIHET
wimeneu? -
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BCP42 — PRINCIPLES OF MARKETING

o

ime : Three hours . ‘Maximum . 75 marks
SHCTION A — (10 x 2 = 20 marks)
Answer ALL questidns.

What is market?
FHENS ETETHITE) GTET6u ?
Define marketing.
FHens U LG GUGTLII.
Write a short note on market segmentation.
shang AL LGLUTLa) LD NGOy alars.
What do you mean by consumer behaviour?
misTGenT pLgas GDlEsl Hedli idlelar ereren?
What are the elements of marketing mix?
shensudHensudern soamauullen spse LTaal?
Define brand. . _
auenfles GOUIMH eueruim.
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10.

11.

What is penetration pricing?
2ar(pmeyLd el enavull(Higed erenmmed eretmen?
Define advertisement.

afflembLiTLd - cuanILI).

Explain social marketing.

5@55 giansudL_cv - adleur.

List out the major E-Tailers in India.
@)b&lwimel e Bls0@UAL Wlerangy) Hevevanm ey
Blygieiambisaner Ll ig 116 ()&, '
SECTION B — (5 x 5 = 25 marks)
Answer A‘LL questions.
(a) Classify the markets on the basis of
geographical coverage.
FHENSE®ET LGameriurlfer g iuenLuid
U LILIH S8 5.
Or
(b) What are the benefits of marketing?
Fhang Ul sblen 'r_r,shﬁhmasérr WITenaed ?
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14.

15.

(a)

(b)

(a)

(b)

(a)

(b)

(a)

®

" Discuss the

advantages of market

segmentation.

sHes LGLUMLedar pearewamer edeurs),

Or

State the significance of

behaviour.

consumer

mIsTGamT pLmsuilen (P&SLISHIISDS Saf). .

Explain the various stages involved in the
introduction of a new product.

Ly Qumgper  flpssHear Cumpgl
Gemupmiiu. Geuerigut  LieGeouy  Hlenewsener
cllars&s.
. Or

Discuss the different types of brand.
auanfles QLwler LoGam sumasmar afaird). o
What are the objectives of pricing?
afflanay ﬂﬁmuﬁ?ﬁgeﬁis&r CprésmsT arénan?

' Or
Describe the uses of personal selling.
operant el penariller Liwiarsaner @Bl [ 6.

Mention the 4P’s of social marketing.

Feps shansuideslar prane P amar Gz ilell.

Or oy "

Explain the online retailing.
Genemri et Adavanp aurenflub LinM edlauifl.
' 3 1766



